Introducing the world’s most precise
commercial drone.



Case Study: Prenav

Prenav commissioned The Silver Telegram to support investor relations for its
company launch. Prenav’s company was focused in the enterprise drone market and
wanted to create buzz around its initial investment round and create excitement for
its drone technology.

The TST team focused on a wish list of media hits key media targets to drive traffic to
their site as well as interest additional investors for future investments.

Key Objectives:

- Secure media coverage around launch of the company

- Create buzz in both the consumer and enterprise markets
- Support customer relationships through media relations



Campaignh Overview

Tactics

To drive interest we focused on quality over quantity of media coverage. We focused
on key reporters to get the coverage needed. In addition, we worked with Prenav to
create digital content to create the consumer side of the buzz and posted across video
sites and social media.

Prenav Hello World Video



Results

Campaign Results

1 Press release issued

8 key media interviews

- EnergyBiz, Make Magazine, Network World, SUAS News, Forbes,
Robotics Tomorrow, TMCNet, Wall Street Journal

39 pieces of feature coverage

- Including Drone World, Gizmodo, IEEE, Popular Mechanics, Private
Equity & Venture Capital Newsletter, Seriously Venture Capitalist blog,
Strictly VC, VICE and more

16 pieces of video coverage
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