
Crowdfunding with OneClock and The Silver Telegram



Situation Overview

A new brand in the industry, OneClock wanted to launch its luxury waking device to 
the market and secure media attention to support its company launch and the 
launch of its Kickstarter campaign. They looked to enlist an agency with contacts 
across technology, business and lifestyle media to attract the appropriate attention 
to the campaign.



Challenges & Opportunities

Challenge: A brand new company in the market with no market reputation.

Challenge: Clocks and wellness market is still growing.

Challenge: Nuances of the media and the Pandemic, and the slowing 
crowdfunding market.

Opportunity: Brand was in the luxury market, focused on design.

Opportunity: Clock was different, focused in the sleep science and waking vs. 
alarm clocks.

Opportunity: Some leverage with Grammy winning artist Jon Natchez.



The Campaign

The Silver Telegram was the full-service agency on the campaign executing:

● Campaign insights and strategy
● Media relations outreach
● Press kit/release management
● Limited release review program
● Launching an affiliate campaign to maximize media interest.



The Campaign



Results: Campaign 



Results: Review Requests

Total Review 
Requests: 

35



Results: Media Coverage


